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Being social vs. strategic social

L

83%

of Fortune 500
companies have
corporate Twitter
accounts

http://www.umassd.edu/cmr/socialmediaresearch/2013fortune500/

80*

of Fortune 500
companies are
on Facebook

in
97%

of Fortune 500
companies have
a corporate
presence on
LinkedIn

Only

17%

of US companies identify:their
social strategy as mature.

http://www.briansolis.com/2013/12/social-media-matures-yet-many-companies-still-lack-a-strategic-foundation-infographic



What's top of mind for social?
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Listen
everywhere

Analyze
sentiment

Drive
engagement
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Listen to what people are
saying

Learn how people really feel
about your business

See how you stack up to
competitors

(o) .
712 % of all internet users are now
active on social media

Pew Research Center




Determine your share of
voice across social channels

Know who your key
influencers are

Figure out what is resonating
with the market

39% of companies do not
track their social media responses at all

Satmetrix




Foster conversations
about your brand across

¥y

Drive social channels.

engagement

Turn insight into action with
proactive participation.

Capture feedback and
respond quickly to
escalated issues.

55% of companies ignore all

customer feedback on Twitter and
Facebook

Satmetrix

'Source: ht
brands-ign
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Social listening

Social listening

Listen to what people are saying globally
across social media, news publications
and other sources via RSS.

Key influencers

|dentify and follow people actively talking
about your brand, products, or services.

Sophisticated alerts

Detect trends and listen for specific
posts to keep you informed on keywords
or topics.
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Intelligent social

LOCATION INSIGHTS SOURCES BY SENTIMENT
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Buzz analysis

Insights at a glance with rich analytics:
location, share of voice, text mining and
tag clouds visualizations.
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Social Engagement
Engage & publish

Improve your social media presence by
engaging with social communities with rich
multimedia — replying and publishing.

Team collaboration

Enable teams to collaborate using Office
Groups for assigning posts and sharing
streams and social profiles.

E2E customer experience
Create an end-end customer experience by
creating CRM actions from social posts —
cases, leads, and any custom entities.
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Impressed with new Adventure Works offering. Weighing
pros and cons. Let me know your experience
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Social CRM

sexsSentinel Event 2015 (100164)

Social sales
Win faster when you leverage social
to identify and act on buying signals, N
monitor key developments at your S

top accounts and track competitors.

Social marketing

Manage your brand reputation, nurture
influencers, measure campaign effectiveness
and strengthen your community
management.

Social care

Keep customers happy by identifying any
customer issues and trends early on and
being proactive on Twitter and Facebook.

10 Min
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Notes
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What is Social Selling Assistant?

Social Selling Assistant empowers sales teams to sell more by leveraging social
media through personalized and actionable smart recommendations.

As a salesperson, Social Selling Assistant helps you:

Gain Trust: Share knowledge and participate in social conversations to be a thought
leader.

Grow Network: Find and connect to new companies and people to develop your
contacts and generate new leads.

Get Connected: Keep track of all your stakeholders to stay on top of the latest
developments.



Why use Social Selling Assistant?

Salespeople who 75% of B2B 189% of Salespeople

- buyers are salespeople whq excel. at
share 23 % influenced by using social social selling

exceed quota

more content information . media perform. YA
each month on found on social better than their

social media media peers more likely to

hit quota

Sources: "How Can LinkedIn Help You Beat Your Number?”, 2013, LinkedIn; Digital Transformation: Social Selling Research, Insights, and Best Practices”, 2015, Dell; “Study: 78% of Salespeople Using Social Media Outsell Their Peers”, 2013, Forbes; “State of Sales in 2016", LinkedIn



How do we do it?

Our approach: Personalized smart recommendations requiring minimal time
commitment.

Mobile Relevant Gamified

[0 G %

Social Selling Assistant comes up with smart, actionable recommendations:
» What and when to share and like

= With whom to connect

* When and with whom to engage

= |Inform yourself about customer and competitor insights

Heavy usage of machine learning allows Social Selling Assistant to learn from your
actions to boost quality of recommendations in future.
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Analytics
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US Partner Learning @mslearningcurve

Starting Feb 1: Advanced workshop for Microsoft Dynamics
CRM - How to architect in the Cloud httpsy//t.co/h9VpSp3sp8
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jamestownsend @jamestownsend

Top 10 Dynamics CRM 2016 New Features: CRM app for
Outlook httpsy//t.co/s1LIBALTOm #MSCRM
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Roman David DeSilva @MetroHeads

Microsoft adds Dynamics CRM support to Cortana through
Connected Accounts hitps://t.co/ESrCAc\VvzR
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HitachiSolutions @HitachiSolUS

There's a new Task Flow available in #MSDynCRM 2016. Learn
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Azima Kacchi @aziuk

Microsoft Dynamics CRM 2016 Task Flow - Hitachi Solutions
America httpsy//t.co/4wgZQ2khHa
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163 il 23 min

Microsoft Dynamics @MSFTDynamics

Is 2016 the year of adding #CRM to your business? Get
started with a TestDrive of

FMSDynCRM: https://too/etdmYiGKE1
https://t.co/em3YzOBEeu

T+ Retweeted by Ty Whittle @lblistech

= 25 min

EOS Solutions @eossolgroup

Microsoft Dynamics CRM 2016 nominato Product of the Year
da CUSTOMER Magazine https//t.co/YuBTgihoiT
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Kalp @kalpanakishore

3 coolest ideas people have come up with for #Microsoft
#Hololens Fedtech https://t.co/qiMWAVhETE #micexpert
https://t.cofuBGTgVTsMV
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Imfac Sony just won't let those vibrators go..that's not VR
fam. you're supposed to use just your hands #Hololens
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New Job Listings at Google Hint at Upcoming VR Devices
Just the other day, YouTube hired Jaunt VR's Scott Broock as
its  Global VR Evangelist ', and earlier this month, Google's
Vice President of product management, Clay Bavor, was
reportedly put in charge of the company’s newly-created VR
division
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Microsoft Hololens Augmented Reality |s Getting More
Interest Than Its Competitors https://t.co/f69bjL7Pii
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What Impressed Me the Most About Microsoft's Hololens
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Amazing ideas for HoloLens but you can only choose one
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Instance
Contoso, Ltd. v
Entity
incident v
Motes
Please follow up with this VIP customer,
Create
el O ddays
im Scott Johnson @scottljohnson —
=0

Got a sneak preview of the new #blueyondersolar app. Looks
incredible! #HappyCustomer
H 0w

A stream only shows posts within the last 14 days

8 Open earlier posts in Analytics



FUBLISH

Social Center

Microsoft Social Engagement

CER]

Inbox
—mal o  bdays
i Scott Johnson @scottljohnson —_—
[ | Il
i

Got a sneak preview of the new #blueyendersolar app. Looks
incredible! #HappyCustomer
- 9 v

A stream only shows posts within the last 14 days

W

8 Open earlier posts in Analytics

Microsoft Social Engagement

(© Back to post types
E2 new TWEET

[ Sendas n @blueyondersolar

Post

|f;|—j ADD MEDIA

'ﬂ Supported file types: png, jpg, and gif

Social Center

BLISH <

Send



Last 12 H




=& Microsoft

e X
g
74 T -
’ I~ .
D 7 {
’ 1’
v l
() - »

i Microsoft Flow

> N 7
>

' N &



== Flow My flows Templates Services Learnv O Search templates ..

Automate your PUSINESS Processes

Multistep flows Adding conditions Using on-premises data Working securely

Turn repetitive tasks into multistep

When a new tweet is posted eee
workflows. For example, with a few clicks
capture tweets and add them as leads in J
Dyﬂarmcs 365' SUbSCHbEIS i Ma”Ch'mp' . Check if the user has more than 100 followers o9
and more...

J
l

Learn more )
Create a new record

,
Add member to list

+ New step




